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Highlight USPs: O�er solutions & communicate benefits

Build trust

(e.g., customer reviews,

ratings, etc.)

Form: only request the most essential data

Build trust (e.g., seals, certificates, reference logos, etc.)
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Concise & meaningful headline

company logo

Subline

Introduction: Addressing pain points, engaging customers

Text: clear value proposition

Text: clear value proposition

Text: clear value proposition

Clear Call-To-Action

Clear Call-To-Action

Clear Call-To-Action

Clear Call-To-Action
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