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5 Benefits 
of CPM

Dependence on the 
success of other factors

The success of a campaign also depends 
on the creative content, the o�er, and 
how the target audience is addressed.

Applications

Used in traditional media (TV, radio, print) as 
well as in online advertising (e.g., banners).

Focus on reach rather than quality

Suitable for campaigns aimed at achieving high visibility, 
without a focus on engagement or the quality of leads.

Price variability 
within a medium

Used to analyze the varying costs of di�e-
rent advertising placements (e.g., based on 
visibility, e�ectiveness, or target audience).

Comparison of Ad Formats 
and Advertisers

CPM allows for a direct comparison of the costs 
of ad formats and platforms based on re-
ach—regardless of the medium or targeting.
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