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Stages of the sales process

Types of Funnels
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Marketing Funnel

• Looks at the entire journey 
 from a marketing perspective

• Awareness » Interest » 
 Purchase/Lead

Conversion Funnel

• Focus on the final stage

• Converting visitors into 
 customers

Sales Funnel

• Covers the entire sales process

• From the initial contact 
 through to after the purchase

Click Funnel

• Focus on clicks and user 
 navigation

• Guides users through pages 
 in a targeted manner

Goal: 
Guide the user step by step to 
the desired action

Goal: 
Attract and retain customers

Goal: 
More transactions (e.g. purchase, 
registration)

Goal: 
Reach a lot of people & gradually 
win them over

Action (BoFu)
Take action /

Successfully complete the sales process
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