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Radio & TVPrint Media Online-MarketingAußenwerbung
Radio or TV commercialsNewspapers, magazines, or 

trade journals
Banner Ads, Video Ads, Social 
Media Ads, or Programmatic 

Advertising

Posters, City-Light posters, 
or digital screens

CPM
= Cost per 

1,000 contacts

Because it can be applied universally, it can help make campaigns across di�erent media comparable. An advertiser can 
therefore calculate whether an ad in a trade magazine or a social media post is cheaper per 1,000 impressions.

Advantage: Comparability across all channels
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