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Competition and the Market
The CPC depends on the level of 
competition.

Keywords with high search volume or a clear 
intent to purchase generally generate higher 
CPCs than purely informational keywords.

Google evaluates ads using the Quality Score 
(which is based on click-through rate, the relevance 
of the ad text, and the quality of the landing page).

The CPC varies depending on the bidding strategy 
you choose. The maximum bid and the size of the 
campaign budget also play a role.

CPC is determined by Ad Rank. Ad Rank is calculated 
based on the bid, the Quality Score, and the use of 
ad extensions.

CPCs vary depending on the time of day and the 
day of the week. In B2B markets, advertising costs 
are often higher on weekdays during the day than 
on weekends.

The CPC may vary depending on the target audience. 
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