THANK YOU FOR

DOWNLOADING OUR GUIDE

ON CROSS-SELLING!

WE ARE ALSO HAPPY TO HELP YOU IN OTHER AREAS!
WE KNOW OUR WAY AROUND HERE:

- SEO & content marketing

- Ads in Google, Bing, Facebook, Instagram, Pinterest, LinkedIn,
TikTok & YouTube

- Websites & online applications

- Graphic- & corporate design

- Motion design & television advertising

ARE YOU INTERESTED? THEN TAKE A LOOK AT OUR
WEBSITE AND FIND OUT MORE:

VISIT THE WEBSITE

O l1ps for
successful Cross-Selling

Support Your Customers’
Purchase Intent

The product recommendations are
a perfect match for the customer's
previous purchases

Offer added value to customer
groups through cross-selling

Explain to your customers the added value
of the complementary product you're offering

@@ https://www.dreikon.de/en/news/glossary/cross-selling/

Offer more affordable bundles
during the checkout process

Products that go well
together can be offered, for example,
as a discounted bundle
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Select the appropriate
contact points

Choose the path your customer
has already taken to reach you
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Make sure there is a manageable
selection of side dishes

Keep things simple and offer a few
carefully selected complementary products
rather than too many.
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