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Outdated technology or design
Technical shortcomings, outdated frameworks, 
or an outdated design

Poor SEO Performance
Declining visibility, long loading times, or unstructured content

Lack of Mobile Optimization
Without responsive design, companies lose mobile users — 
and thus potential customers

New products or target audiences
An expanded o�ering or changes in target groups require 
new content, messaging, and user experience

Changes in Brand Strategy
A rebranding or a new brand positioning must also be reflected 
in the digital sphere
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