
What are the pros and 
cons of retargeting?
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Higher click-through 
and conversion rates

Strengthening 
Brand Awareness and 

Customer Loyalty

Cost Savings
Through Targeted Control

Legal Requirements:
In the EU, opt-ins are 

required under the GDPR 
and the ePrivacy Directive

Technical limitations:
Ad blockers and browsers 
severely limit retargeting.

Privacy Concerns:
Many users perceive 

retargeting ads as “stalking”

Advantages

Disadvantages
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