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Instagram vs. TikTok
Overview

Which app is suitable for what?

Target audience

Instagram

TikTok

www.dreikon.de/en/

Instagram

Image & video 
platform

video platform

Developers: 
Kevin Systrom and 

Mike Krieger

Developers:
TikTok Pte. Ltd

Year of publication: 
 2010

Year of publication: 
2016

Operating system: 
Windows, Android, 

iOS

Operating system:
Android, iOs

Users: 
Over 2 billion 
active users 
worldwide

Users: 
Approximately 

1.6 billion active 
users worldwide

website:
www.instagram.com

Website:
wwwwtiktok.com

	- Create and share short videos that you have 
filmed yourself, which can be accompanied by 
music (TikToks)

	- Video editing using filters and effects

	- Challenges, music and dance videos

	- Advertising for businesses

	- Create and share images and short videos 
(reels) you have filmed yourself

	- Edit images and videos using filters and effects

	- Place ads for businesses

The age range of users extends from teenagers 
aged 15 and above to adults up to around 40 years old.

Generation Z: The majority of users are under 23 years old,  
primarily teenagers and young adults in their twenties.

Minimum age for use: 13 yearsMinimum age for use: 13 years

Topics & Contents

Content formats

Post TikTok

Additional content formats for ads
Story

1080 × 1350 px

1080 × 1920 px

	- File size up to 500 MB 

	- Aspect ratio: 16:9, 9:16, 1:1 

	- Format: MP4, MOV, MPEG, AVI 

	- Resolution of 720 x 1280 pixels 

	- Bit rate: 516 Kbit/s 

	- Duration max. 60 seconds Description of up 
to 100 characters

	- Images and videos in 16:9 (landscape)  
and 1:1 format

720 x 1280 px

Processing options

	- Recording individual sequences

	- Rudimentary video editing

	- Adding filters, time effects, special effects, text, and music

Create and edit reels

	- Image editing using filters, contrast, etc.

Create and edit images

	- Record individual sequences

	- Rudimentary video editing

	- Add filters, time effects, special effects, text, and music

	- There are virtually no limits to your creativity

Create and edit TikToks

Place an advertisement

Facebook Ads Manager / for individual ads also directly via 
Instagram 

To use Ads Manager, Facebook and Instagram must be 
connected. Various content formats are available to choose 
from. Ads can be scheduled for Facebook and Instagram at 
the same time. Facebook formats and specifications apply for 
use on Facebook.

Create and plan campaigns

Selection from various campaign objectives:

campaign objectives

You can specify the amount. Distribution is possible either as 
a daily budget (fluctuations of up to 25% possible) or as a fixed 
campaign budget for the duration.

expenses

TikTok Creative Center, post-processing is possible with the 
TikTok Editor. 

Image, video, and text content formats are possible. For ads, you 
can choose between self-service ads in the feed and special ads 
(which appear to the user when they open the app).

Create and plan campaigns

Selection from various campaign objectives:

campaign objectives

Depending on the ad settings, but at least €50/day at the 

campaign level.
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and parties
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Fashion and beauty

post- 
interactions

reach

app installations video views

product catalogs conversion

traffic

video views lead generation

website clicks app installations

Website 
conversion

community 
interaction

Fashion and beautyInspiration and 
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through image 
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such as dances and 

lip-sync videos
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through video ads 

and influencer 
marketing

expenses

Reels

	- File size up to 4 GB

	- Aspect ratio 9:16

	- Format: MP4

	- Resolution depends on format, but no more 
than 1080 x 1920 px

Extras for videos:

	- Bitrate for videos up to 768 Kbit/s

	- Duration max. 90 seconds

lead generation

	- File size up to 4 MB for images

	- Aspect ratio 1:1, 1.91:1, 4:5

	- Format: JPEG, MP4, MOV, H.264 

	- Resolution depends on format, but no 
more than 1080 x 1350 px 

	- Description up to 150 characters 

	- Post individual files or post as a carousel 
possible 

Extras for videos: 

	- Bitrate for videos up to 768 Kbit/s 

	- Duration maximum 60 seconds 

	- File size up to 15 MB

	- File size up to 4 GB 

	- Aspect ratio 9:16 

	- Format: JPEG, MP4, MOV, H.264 

	- Resolution depends on format, but 
no more than 1080 x 1920 px 

	- Live up to one hour 

	- Text and sticker function possible 

Extras for videos: 

	- Bit rate for videos up to 768 Kbit/s 

	- Duration max. 60 seconds

Legal notice:  
When creating your content, always observe the principles of copyright law. We recommend that you check 
the rights and licenses before using third-party content such as images or music.

https://www.dreikon.de/en/?utm_source=infografik&utm_medium=pdf&utm_campaign=return-after-download

